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Motivation of the Work

Social media is one of the most representative and relevant data sources for big data. Social media data generate
from a wide number of Internet applications and websites, with some of the most popular being Facebook, Twitter,
LinkedIn, YouTube, Instagram, efc.

Every day users contribute with abundant information in their social networks about their opinions, likings, or interests.
This Informafion can contribute in many application domains such as, health, education, tourism, e-business, etc.

Nowadays, one of the challenges of the state-of-the-art is using such information to build automatically user profiling
without bothering users with their participation in this. The starting idea is that recommender systems behavior can be
Improved by extracting valuable information from these unstructured data about the users and the items to
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